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Overview

Introduction

A warm welcome to the Inaugural WealthBriefing  
Channel Islands Awards 2022, the latest addition to the 
WealthBriefing  global awards programme.

Independently judged by teams of experts, these new 
awards will be bestowed on the brightest and best 
amongst the Channel Islands’ world-renowned wealth 
management professionals - both teams and  
individuals.

With the backing of the WealthBriefing  pedigree for  
independence and genuine insight, winning a  
WealthBriefing  Channel Islands award gives  
exposure not only locally but in all the major wealth 
management jurisdictions in which WealthBriefing  
operates.

Categories

For those new to the awards, the categories are 
focused around three main areas:

•  Experts (individuals and teams)

•  Products

•  Services for wealth managers and clients/ 
 institutions of all sizes and types

Judging

There are two judging panels for the awards:

A panel of trusted advisors who will be responsible for 
judging the family office, private banking and  
investment categories. 

A second panel of family office and banking  
professionals judge the trusted advisor categories. 

This is to ensure that at all times commercially sensitive 
information is kept confidential and to avoid conflicts 
of interest.

We very much hope you take part and look forward to 
seeing you at the 2022 Awards Ceremony.

Key dates for the diary:

Nominations open 25 April 2022
Submission deadline  9 September 2022   
   (Midnight) 
Winners Notified of 
Their Success   October 2022 (tbc) 

PUBLIC ANNOUNCEMENT  
& GALA CEREMONY   December 2022 (tbc) 
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PRIVATE BANKING CATEGORIES (OVERALL)

Open to all private banks that have an operation in  
Jersey or Guernsey, and have a demonstrable track 
record of an exceptional service provision:

•  OVERALL PRIVATE BANK
•  BOUTIQUE PRIVATE BANK
•  PURE PLAY PRIVATE BANK
•  EMPLOYER OF THE YEAR
•  TALENT MANAGEMENT INITIATIVE  
 (RECRUITMENT OR RETENTION)
• INNOVATIVE USE OF TECHNOLOGY OR  
 CUSTOMER FACING PLATFORM

PRIVATE BANKING CATEGORIES  
(TEAM BASED)

Open to private banks or individual teams within banks 
that have an operation in Jersey or Guernsey, and have 
a demonstrable track record in servicing U/HNW clients 
and families in the following categories:

•  WEALTH PLANNING
•  CREDIT PROVIDER
•  FX SOLUTION
•  REAL ESTATE ADVISORY
•  INVESTMENT PLATFORM OR SOLUTION
•  PHILANTHROPY
•  CHARITY
•  ESTATE PLANNING
•  ESG/IMPACT INVESTING
•  FAMILY OFFICE SERVICES

TRUST CATEGORIES

Open to all companies which are operational in the 
Channel Islands and offer Trust Services:

•  OVERALL TRUST COMPANY
•  TRUST COMPANY WITH AN INTERNATIONAL HQ (OUTSIDE CI)
•  INDEPENDENT
•  INSTITUTIONAL
•  BOUTIQUE OR SPECIALIST SERVICE
•  TECHNOLOGY PLATFORM
•  FUND ADMINISTRATION SERVICE
•  INVESTMENT ADVICE AND STRUCTURING
•  ESG PROGRAMME
•  DIVERSITY INITIATIVE
•  EMPLOYER OF THE YEAR
•  FAMILY OFFICE SERVICES

PRIVATE CLIENT AND FIDUCIARY  
SERVICE CATEGORIES

Open to all trust and advisory businesses with an  
operation in the Channel Islands that can demonstrate 
a strong record of servicing UHNW clients or families:

•  COMPANY FORMATION SPECIALIST
•  GLOBAL CITIZENSHIP PROGRAMME
•  INVESTOR SERVICES
•  LEGAL TEAM
•  ACCOUNTANCY/ACCOUNTING SERVICES
•  TAX TEAM
•  FAMILY OFFICE GOVERNANCE
•  SUCCESSION PLANNING ADVISORY SERVICE
•  NEXT GEN INITIATIVE
•  INTELLECTUAL PROPERTY SERVICES

INVESTMENT MANAGEMENT CATEGORIES

Open to all firm offering investment management  
services which, operational in the Channel Islands, 
offer specialist advice or services:

•  OVERALL INVESTMENT MANAGER
•  FUND MANAGER
•  MULTI FAMILY OFFICE
•  ALTERNATIVE ASSET MANAGER
•  PENSION SERVICES
•  WEALTH PLANNING
•  INNOVATIVE DIGITAL ASSET INVESTMENT PLATFORM

INSURANCE CATEGORIES

Open to firms operational in the Channel Islands that 
offer specialist insurance advice or services:

•  OVERALL INSURANCE PRODUCT OR SERVICE/PLATFORM
•  PRIVATE PLACEMENT LIFE INSURANCE (PPLI)
•  CAPTIVE INSURANCE

Categories & Criteria
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SPECIALIST CATEGORIES

Open to firms operational in the Channel Islands that 
offer specialist advice or services to private banks, 
family offices or U/HNW family members in the  
following areas:

•  RECRUITMENT/HEADHUNTING
•  CONCIERGE/LIFESTYLE (INCLUDING SPECIALIST  
 TRAVEL/AVIATION/MARINE)
•  MANAGEMENT/REGULATORY CONSULTANCY (NON-TECH)

MARKETING AND PR CATEGORIES

Open to firms based in the Channel Islands that have 
either been involved in a specific marketing campaign 
or on-going communication strategy to family  
offices or U/HNW family members/clients. This can  
be a financial institution or a marketing/PR agency  
and can include international activity:

•  MARKETING AND PR CAMPAIGN (AGENCY)
•  INTERNAL COMMUNICATIONS (WITHIN A PRIVATE  
 BANK OR WEALTH MANAGER)

WEALTHTECH CATEGORIES  
(TECHNOLOGY SOLUTION PROVIDERS)

Open to all technology companies or solution  
providers wherever they are based, which are  
operating in the Wealthtech/Fintech sector in the 
Channel Islands:

•  OVERALL WEALTHTECH PROVIDER
•  FRONT OFFICE
•  TRANSACTION PROCESSING
•  COMPLIANCE
•  ONBOARDING
•  KYC
•  CRM
•  CLIENT LIFECYCLE MANAGEMENT
•  PORTFOLIO MANAGEMENT
•  RISK MANAGEMENT
•  DATA PROVIDER
•  CLIENT REPORTING
•  CLIENT ACCOUNTING
•  CLIENT COMMUNICATIONS
•  AI SOLUTION
•  MANAGEMENT CONSULTANCY (TECHNOLOGY)
•  INNOVATIVE CLIENT SOLUTION

LEADERSHIP AND INDIVIDUAL CATEGORIES

Open to individuals active in the Channel Islands who 
are involved in wealth management and have shown 
exceptional leadership. (The Rising Star category 
should be backed by their employer):

•  CHIEF EXECUTIVE OFFICER (CEO)
•  FEMALE LEADERSHIP
•  CHIEF INVESTMENT OFFICER
•  LEADING WEALTH MANAGER/INVESTMENT PROFESSIONAL
•  LEADING LAWYER
•  LEADING TRUST PROFESSIONAL
•  THOUGHT LEADERSHIP
•  RISING STAR
•  LIFETIME ACHIEVEMENT

Categories & Criteria
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Partners who support 
our global awards

These prestigious awards recognise excellence within the 
wealth management, family office, and private client  
industries. As a sponsor they provide your business with a 
highly affluent, captive audience of private bankers, lawyers, 
accountants, financial advisors and technology providers 
across the wealth management sector, presenting a unique 
opportunity to raise or enhance your profile and to network  
in a dedicated business environment. 

Specifically, sponsorship provides the following:  
•  Enhanced editorial coverage across our associated inter 
 national news wires (over 60,000 subscribers worldwide) in  
 articles and announcements about the Awards programme. 

• Extensive brand exposure at the gala presentation  
 event.
• The opportunity to target an affluent market with high  
 disposable income amongst the Event’s guests.
• Excellent networking opportunities with senior  
 decision-makers who are in attendance.
•  Association with the leading international wealth  
 management awards programme.
•  The chance to develop new contacts and expand your  
 sales network.
•  Increased brand exposure within the wealth  
 management sector generally and specifically access  
 to a unique social media community.

FOR SPONSORSHIP 
OPPORTUNITIES CONTACT:

ANDREW DEANE 

Group Head of Business Development 

WealthBriefing 

UK Mobile: +44 7957 782290

andrew.deane@clearviewpublishing.com

Sponsorship Opportunities
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Sponsorship Opportunities

SPONSORSHIP BENEFITS HEADLINE SPONSORING 
PARTNER

Verbal acknowledgement from awards host 3 3

Guest invite for gala celebration 10 5

Branding on awards presentation event backdrop 3 3

Logo in awards programme 3 3

Full-page colour advertisement in awards programme 3 3

300-word profile in awards programme 3 3

Web banner on main awards event website with link 3 3

Opportunity to make welcome speech from main awards podium 3

Name associated with 3 awards categories subject to availability 3 3

Interview with the Editor of WealthBriefing for a feature on your firm’s activities 3

Professionally produced video 3 3

£12,500 £8,000
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Acclaim: WealthBriefing’s Exclusive Awards Record of Achievement
These awards publications have been created to maximise the marketing potential  
for successful firms to tell their most critical markets of their achievements.

ACCLAIM
RECOGNISING LEADERS ACROSS THE GLOBAL WEALTH MANAGEMENT INDUSTRY

May 2021

THROUGH THE WEALTHBRIEFING AWARDS PROGRAMME

EXCLUSIVE
WINNERS OF THE 2021
WEALTHBRIEFING 
AWARDS 
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THE WEALTHBRIEFING EUROPEAN 
AWARDS WINNERS 2021

WINNERS: PRIVATE CLIENT CATEGORIES

PRIVATE CLIENT LAW FIRM

OFFSHORE LAW FIRM INSTITUTIONAL TRUST OR FIDUCIARY COMPANY 

PRIVATE CLIENT LAWYER

FAMILY LAW LEGAL TEAM

ESTATE PLANNING

MANAGEMENT CONSULTANCY 

INDEPENDENT TRUST OR FIDUCIARY COMPANY

PENSIONS ADVISOR OF THE YEAR 

TAX TEAM

PRIVATE CLIENT WEALTH PLANNING

Barclays offers private and overseas banking, credit and investment solutions to its clients through Barclays Bank PLC and its subsidiary companies. Barclays Bank PLC is authorised by the 
Prudential Regulation Authority and regulated by the Financial Conduct Authority and the Prudential Regulation Authority (Financial Services Register No.122702) and is a member of the London 
Stock Exchange and NEX. Registered in England. Registered No. 1026167. Registered Offi ce: 1 Churchill Place, London E14 5HP.
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What sets you apart from your peers this 
year and why?   

As part of the Barclays group, we’re argu-
ably the most strategically connected Private 
Bank in the UK. We’re leading the way in the 
UK market with an integrated, credible and 
scalable set of products and services across 
Retail Banking, Private Banking, Corporate 
Banking and Investment Banking. We serve 
individuals, small and large businesses,  
corporations, institutions and governments. 

How have your colleagues contributed to 
the success of your organisation? 

We’re collectively working towards being 
the most visible and most consistent advisor 
to our clients, at a time when it would’ve been 
very easy to step back. We’ve communicat-
ed proactively and routinely throughout lock-
down. Our team has brought confidence and 
composure to clients during periods of high 
stress and volatility. 

Colleagues come together to form a brain 
trust around clients - structurally and at key 
moments. Within those teams we structure 
ourselves into smaller teams of bankers. 
These are formed of either senior bankers with 
junior bankers in support.

Portfolios are reviewed regularly with in-
put from the banker, specialist investment 
team and senior management which leads to  
enhanced solutions. 

What are you going to do to stay on the 
front foot in a fast-growing but also  
challenging region such as this? 

There are four specific areas in which the 
UK arm of Barclays Private Bank is leading the 
industry:

Data analytics: our business development 
team has built an industry-leading data analyt-
ics capability. Coordinating with external cor-
porate finance partners, we’re able to find and 
engage with business owners in the Barclays 
network in the months before they exit their 
companies. 

Client experience being integral to our 
strategy: the appointment of a Head of Client 
Experience to Barclays Private Bank Manage-
ment Forum, demonstrates our commitment 
to having ‘the voice of the client’ at the heart of 
every senior leadership decision. 

Global reach locally delivered: Our UK 
private bankers act as a client’s ambassador 

within the Barclays Group. Unlocking the pow-
er of “One Barclays” is a key priority and we’ve 
built strong relationships across the UK and 
the global Barclays network in Retail, Cards, 
Corporate and Investment Bank to facil-
itate introductions, referrals and to provide a  
seamless delivery of products and services. 

Have your differentiators become more 
important to your business? Are they still 
relevant?
 

Our differentiators remain relevant in the 
recent fast-paced and uncertain environment:
•  Strategically connected. Introductions  
 across group and across client group   
 when travel is limited; 
•  Data analytics. Business acquisition   
 remotely using data analytics and our  
 group network; 
•  Client experience. Central to our  
 approach as we rapidly adapted to   
 COVID-19; 
•  Local coverage. The ability to meet with  
 clients within lockdown rules (often ‘in   
 area’); and 
•  Investment performance. Superb  
 consistency and delivery above benchmark  
 during volatile times. 

  
What do you hope will be the result of 
receiving this accolade? How does it help 
your business in this region? 

Our commitment to quality across the globe 
means that Barclays continues to be a well-
known and respected brand across Retail,  
Corporate and Investment Banking. 

How has your business and business 
model reacted to the pandemic? Have you 
introduced new working practices that will 
endure? What lessons have been learnt 
that can be carried forward? 

The biggest initial challenge was adapting 
to the remote environment on a personal level 
to a new routine and way of working as well 
as ensuring colleagues had the tools required 
to continue working effectively with minimal  
disruption to clients.

It’s clear that remote working will endure. 
We’ve seen and experienced the benefits to 
efficiency and work-life balance but equally the 
challenges with managing the “always on” cul-
ture due to blurred boundaries with home life 
and no “commuter break”.   

Has morale amongst your colleagues held 
up well during the pandemic? What have 
you done to bolster their spirits?

On the whole morale and motivation has re-
mained high but the protracted nature of lock-
down takes its toll. Our main focus has been 
leadership visibility and connectivity, we’re a 
people business and human interaction is key 
to motivation and innovation. 

  
What have been the challenges you have 
had to overcome to reach such a  
standard? 

Whilst being part of a large organisation 
brings enormous value to clients, there are 
also challenges in terms of the navigating 
across a business of this scale in terms of 
accessing solution providers and working 
through necessary processes. 

Whom do you look to for inspiration and 
ideas?

•  On business: I listen to our clients. Always  
 fascinated to listen to the most successful  
 business people in the UK talk about how  
 they operate their day-to-day, their  
 leadership styles, the evolution of their   
 businesses, innovative new ways of  
 thinking, efficiency, focusing on what’s   
 important, gaining clarity of thought.
•  On leadership: I read widely and listen to  
 blogs across a broad spectrum: e.g.  
 Management Consultants (Stephen  
 Bungay), Sports Teams (Clive Woodward),  
 Military leaders (General Petraeus).
•  Mental resilience / efficiency: I read /  
 listen to blogs:  Matthew Syed, Rangan  
 Chatterjee, The Duratus Mind.

Tom Burroughes, Group Editor of WealthBriefing, talks to James Todd,  
Head of Barclays UK Private Bank about why it has set the standard this year. 

SERVING CLIENTS AT EVERY 
STAGE ACROSS PROFESSIONAL 

AND PERSONAL LIFE

ACCLAIM
RECOGNISING LEADERS ACROSS THE GLOBAL WEALTH MANAGEMENT INDUSTRY

MARCH 2022

THROUGH THE WEALTHBRIEFING AWARDS PROGRAMME

EXCLUSIVE
WINNERS OF THE 2022  

WEALTHBRIEFING 
SWISS EAM AWARDS 

FOR EXCELLENCE
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THE WEALTHBRIEFING SWISS EAM 
AWARDS WINNERS 2022

WINNERS: SWISS NATIONAL CATEGORIES (COMPANY)

OVERALL EXTERNAL ASSET MANAGER (EAM)

ASSETS UNDER CHF 500 MILLION AuM

ASSETS OVER CHF 1 BILLION AuM

ASSETS BETWEEN CHF 500 MILLION - 1 BILLION AuM

GROWTH STRATEGY

NEWCOMER

WINNERS: REGIONAL AND CANTONAL CATEGORIES (COMPANY)

BASED IN ZURICH BASED IN LIECHTENSTEIN

BASED IN GENEVA

Wealth Management
Family Office
Financial Planning

T +41 22 318 58 80 
www.telomere.ch

Route des Acacias 54 
1227 Carouge 
Switzerland

Telomere Capital provides private clients, 
such as individuals, families, executives and 
entrepreneurs, with wealth management, 
investment advice, personalized financial 
planning and family office services. 
Because each life situation is unique, we 
offer you a comprehensive and tailor-made 
approach.

The spirit of performance
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Telomere Capital SA is a Swiss com-
pany created in 2015 and based in 
Switzerland. Since our creation, we 

have developed a network of skills and 
knowledge specific to Switzerland. Our 
clientele, 80 per cent of which is made up 
of Swiss clients, is the best demonstration 
of this. Important values are what we rely 
on and what make us grow. Values such 
as respect, ethics, excellence, and perfor-
mance. Values which drive us and which 
have been inscribed in the DNA of Telo-
mere Capital since its incorporation. We 
are also one of the few independent man-
agement companies in Geneva to offer all 
the necessary expertise to meet the re-
quirements of an individual, a foundation, 
or a family. 

What sets you apart from your peers 
this year and why? How have your 
colleagues contributed towards the 
success of your organisation? 

People often say that to measure the 
success of a business or a team, you 
need to look not just at the bottom line 
but at the satisfaction of its clients. At 
Telomere, we believe that team spirit is a 
key component of success. You can tru-
ly speak of team spirit and cohesion in a 
group only when each member enjoys 
being together and if they collaborate and 
act in harmony to achieve their common 
goals. Each and every staff member is 

determined to contribute towards the suc-
cess of our business, striving to take an 
active part therein: listening to our clients, 
understanding complex problems and re-
sponding within 24 hours, but also either 
applying their own technical expertise or 
seeking the expertise of other members of 
the team. Our clients are in touch not only 
with their account manager, but they are 
also in touch with our entire team. Each 
staff member role and name are known 
by our clients. Moreover, we manage a 
limited number of families, allowing us to 
guarantee high-quality services and high 
availability.

What are you going to do to stay 
on the front foot in a fast-growing but 
also challenging region such as this? 

Indeed, our region is under constant de-
velopment and competition has increased 
through the years. To keep staying on the 
front foot we must continuously develop 
and constantly change. This involves train-
ing our staff, implementing new electronic 
tools or integrating new processes. In our 
view, these are fundamental elements of 
our growth and thereby allow us to remain 
competitive with our peers. However, ac-
tive recommendation from our customers 
is, for us, the most important source of 
growth. Our growth is linked to customer 
satisfaction, our greatest ambassadors. 
Winning the best customer service award 

for the second consecutive year confirms 
the quality of our service. 

What do you hope will be the result of 
receiving this accolade? How does it 
help your business in this region?

This year we are extremely proud to 
have participated in this competition and 
to have been named the best "EAM as-
sets between SFr500 million – SFr1 billion 
AUM", "Client Service", "Innovative use of 
technology" and "Client reporting". For us, 
this is the illustration of our hard work in 
recent years. 

The awards serve as guarantee for our 
clients, peers and partners on the high 
range of skills at our disposal. These priz-
es were won as part of a team, with each 
of us having contributed towards this suc-
cess, of which we are extremely proud. We 
will promote these accolades among our 
partners, existing and prospective clients, 
in the hope that this will reinforce their trust 
in us. For us, the satisfaction of our cus-
tomers remains our biggest reward. This 
award gives us confidence in how we do 
things. 

Dominique De Riaz, CEO, Telomere Capital SA, explains to Tom Burroughes, 
Group Editor at WealthBriefing, on the firm’s progress.

TEAM SPIRIT MAKES 
DECISIVE DIFFERENCE FOR 

TELOMERE CAPITAL

Left to right: Anaïs Stämpfli, Petra Kordosova, Dominique De Riaz, Jérôme Tobler, 
Aurélien Guzzo, Stéphane Gheung, Elizabeth Jacquier and Hugo Derny

WINNERINNOVATIVE USE OF TECHNOLOGY - 
IN-HOUSE Telomere Capital

WINNERCLIENT SERVICE TEAM
Telomere Capital

WINNERCLIENT REPORTING - IN-HOUSE
Telomere Capital

WINNERASSETS BETWEEN CHF 500 MILLION - 
1 BILLION AUM Telomere Capital

ACCLAIM
RECOGNISING LEADERS ACROSS THE GLOBAL WEALTH MANAGEMENT INDUSTRY

February 2022

THROUGH THE WEALTHBRIEFING AWARDS PROGRAMME

EXCLUSIVE
WINNERS OF THE 2022

WEALTHBRIEFING 

SWISS AWARDS 
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THE WEALTHBRIEFING SWISS 
AWARDS WINNERS 2022

WINNERS: INVESTMENT MANAGEMENT CATEGORIES

ETF PROVIDER

FUND MANAGER

FIXED-INCOME INVESTMENT STRATEGY

ALTERNATIVE FUND MANAGER

FX SOLUTION PROVIDER

STRUCTURED PRODUCT PROVIDER

PRIVATE INVESTMENT OFFICE/ MULTI-FAMILY OFFICE EQUITY-BASED INVESTMENT STRATEGY

WINNERS: MARKETING/PR CATEGORY

USE OF SOCIAL MEDIA

Your product. Our mission.

MARKETING CAMPAIGN OR TEAM

WE FOCUS ON RESPONSIBLE FINANCE
SO YOU CAN FOCUS ON SUSTAINABLE WEALTH.

Shaped by more than 145 years of experience supporting families and entrepreneurs around the world, Indosuez Wealth 
Management offers in Switzerland via its Swiss entities a tailor-made approach that allows their clients to build, manage, 
protect and pass on their wealth according to their goals and ambitions. In coordination with the Crédit Agricole group, 
their employees are committed to addressing environmental, social, and governance issues to pursue consistent 
progress and ceaseless value creation. Indosuez Wealth Management is the global wealth management brand of the 
Crédit Agricole group and is present in Switzerland via CA Indosuez (Switzerland) SA and CA Indosuez Finanziara SA.  
As a whole, the Indosuez Wealth Management group is present in 10 locations and counts more than 3’000 employees.

CA Indosuez (Switzerland) SA         CA Indosuez Finanziaria SA
4, Quai Général Guisan - P.O. Box 5260 - CH-1211 Geneva 11       3, Via Ferruccio Pelli - CH-6901 Lugano

ca-indosuez.ch
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How have your colleagues  
contributed towards the success of 
your organisation? 

The pandemic has led to lasting chang-
es across the board. At Indosuez Wealth 
Management, the crisis contributed to 
accelerate our digital transformation and 
reaffirm our societal engagement. The 
guiding principle of our Group – “work-
ing every day in the interest of our cus-
tomers and society” – proved to be a key 
strength and a powerful driver in our daily 
work.

In 2021, we launched our first Ideation 
Challenge, an important milestone of our 
innovation road map. The Ideation Chal-
lenge has allowed employees to share 
their ideas for improving both client and 
employee experience. So far we have 
developed, within our Innovation lab, five 
brilliant ideas that originated from our col-
leagues. 

We have also strengthened the diver-
sity practise. We launched an ambitious 
internal development programme to pro-
vide career-mapping tools to talented 
young female colleagues. We included 
a mentoring programme to support fe-
male employees in their professional and  
personal development within the Bank. 

Have your differentiators become 
more important to your business?  
Are they still relevant? 

Indosuez’ teams are all composed of 
multilingual specialists who offer a com-
prehensive product range and provide 
a global investment strategy with a high 
degree of customisation for individual cli-
ents, including tailored solutions for the 
UHNW individual segment. 

If we take the example of our award-win-
ning Forex team. They are committed to 
implementing our company’s pledge 
through proposals that are rigorously 
selected for their real, quantifiable and  
sustainable impact. 

In addition, our client service team is 
another key differentiator. We have made 

relationship excellence one of our major 
ambitions, with the aim of improving ser-
vice quality and client satisfaction, and 
have adapted our organisation and our 
roadmap to meet the new expectations 
of our clients. 

Our customer-centric approach has 
been improved even further this year, by 
the implementation of three enhance-
ments: Online banking solutions, a new 
lifecycle management tool developed 
with Wealth Dynamics and our invest-
ment proposal solution in partnership 
with the Swiss fintech Evooq. 

Has morale among your colleagues 
held up well during the pandemic? 
What have you done to bolster their 
spirits? 

We have been able to reinvent the 
way we relate to and operate with our 
employees and to supplement the usu-
al communication system, which they 
have greatly appreciated. For example, 
we organised numerous conferences to 
keep them regularly informed about the 
progress of the company project. At the 
same time, numerous initiatives were 
launched to encourage entrepreneurship 
and to acculturate all employees to the 
challenges of innovation. 

Indosuez has also developed a Dig-
ital Academy with training courses on 
subjects ranging from foreign languages 
to personal development tutorials and 
managerial training dedicated to remote  
management.

What lessons have been learnt that 
can be carried forwards? 

Over the past two years, there have 
been countless lessons learnt through-
out the pandemic. Despite a demanding 
environment, our ability to build together 
has once again proven valuable in a large 
number of projects. One of the main les-
sons is that our personalised offering, 
and close relationships with our clients, is 
more important than ever.

WealthBriefing interviews with Jean-François Deroche, CEO at  
Indosuez Wealth Management in Switzerland.

STRONGER DIVERSITY AND 
FLEXIBILITY – THE INDOSUEZ 
WEALTH MANAGEMENT WAY

Jean-François Deroche
CEO, Indosuez Wealth Management

Awards Publication
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Global Awards

About WealthBriefing 
(the supporting publication for the Awards)

WealthBriefing is the leading subscription
-based business intelligence service for the 
wealth management community, with the  
latest news, analysis and in-depth features from 
around the globe. 

Subscribers are part of an international  
network for whom staying abreast of the latest 
industry developments is a crucial part of their 
professional lives. 

Members of the network find our content on 
topics such as wealth strategy and planning, 
industry M&A, evolving business models in the 
light of technological innovations, important 
people moves, investment management trends 
and asset allocation techniques to be an  
essential resource in a fast-moving world. 

Our global editorial team is dedicated to provid-
ing subscribers with exclusive news and insight, 
meaning that WealthBriefing readers are often 
the first to see the headline news affecting their 
industry. 

Nowhere else can wealth managers access such 
a breadth and depth of business  
intelligence covering this sector.

AWARDS   
WealthBriefingAsia

2022

AWARDS   
9th ANNUAL

2022
2022/2023  
Announcements
Schedule
MAY 2022
Family Wealth Report Awards
WealthBriefing Wealth For Good Awards

JUNE 2022  
WealthBriefingAsia Awards
WealthBriefingAsia WealthTech Asia Awards

OCTOBER 2022
WealthBriefingAsia EAM Awards

NOVEMBER 2022  
WealthBriefing MENA Awards

DECEMBER 2022  
WealthBriefing Channel Islands Awards 

FEBRUARY 2023
WealthBriefing Swiss Awards

FEBRUARY 2022
WealthBriefing WealthTech Americas Awards

MARCH 2022
WealthBriefing Swiss EAM Awards
WealthBriefing European Awards

APRIL 2022
WealthBriefingAsia Greater China Awards

AWARDS   
WealthTechAsia

2022
brought to you by

2022

EAM

AWARDS   
WealthBriefingAsia

2022

AWARDS   
WealthBriefing CHANNEL ISLANDS

2022

AWARDS   
WealthBriefing SWISS
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